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Imagine a World … 

Where 
waste is 

food 

Where all 
materials 

are 
healthy 

and safe 

That is 
100% 

cleanly, 
renewably 
powered  

… Where consumption is a good thing 
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Designing for Positive Impacts 

Shift The Mindset To Positive 
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•  Transform 
“the making of 
things” 
into a positive force 
for people and the 
planet 

 

Origins of Cradle to Cradle 

•  Products that are 
“more good”  
not just 
“less bad” 
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Design For Eco-Effectiveness 

 
•  Deal directly with the issue of maintaining resource 

quality and productivity trough many cycles of use, 
rather than seeking to to eliminate waste 

•  Transform products and material flows, so they form a 
supportive relationship with ecological systems and 
future economic growth 

•  Enable materials to maintain their status as resources 
and accumulate intelligence over time 
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Modeled After Nature 

•  Minimize toxic chemical use     

•  Aim for zero waste 

•  Shrink carbon footprint 

•  Reduce water use and 
emissions 

•  Avoid human rights 
violations 

•  Healthy for people and 
planet 

•  All ‘waste’ is nutrient for 
industry or nature  

•  Sequesters carbon and 
cleans air 

•  Filters and replenishes  
water systems 

•  Flourishing communities 

Eco-Efficient Eco-Effective 
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Cradle to Cradle® Principles 

Waste equals food Everything is a nutrient for something else 

Use current 
solar income 

Use only renewable energy sources 

Celebrate diversity 
Biodiversity 
Cultural diversity 
Conceptual diversity 
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Vision to Reality 
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•  The Cradle to Cradle CertifiedCM Products Program 
•  15 years  

private 
development with 
many of the 
world’s top brands  
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•  Private recognition system 
becomes independent, 
public, third-party certification 
system 

•  “Transferred into the public 
domain to become a public 
good so there can be lots of 
people who do what we do.”  

 William McDonough"

Vision to Reality 
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About the Institute 

Guide Product manufacturers and designers in making safe and 
healthy things for our world. 

Train 
Assessors who conduct third-party assessments of a 
product’s materials and manufacturing process against the 
C2C Certified Standard 

Educate Consumers and other stakeholders about the value of 
certification 

Certify Products by reviewing third-party assessments and issuing 
certificates 

Develop Open resources, including a public database of 
“preferred” alternative chemicals and materials 
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About the Institute 

Funding 
Bridge funding is provided by foundations and individuals. 
Self-sustaining revenues will result from training programs 
and certification (€ 2.000, - / € 500, -) and licensing fees.  

Organization 
The Institute is governed by an independent board of 
directors and is headquartered in San Francisco, 
California, with field-offices in Venlo and Amsterdam.  

Initial Support 
Initial support has been provided by the Dutch National 
Postcode Lottery and the Schmidt Family Foundation, 
established by Wendy and Eric Schmidt.  
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BENCHMARKING PROGRESS

Cradle to Cradle product certification is both comprehensive 
and rigorous. It requires a paradigm shift in thinking about how 
a product is designed, what’s in it, and where it goes after use.  
It is a guidance system for product designers and manufacturers, 
that leads to the creation of products that redefine quality, 
beauty, and innovation.

Products or materials from all industries (with the exception of 
food and beverages, but including packaging) are eligible to 
receive certification. Since the program began in 2005, nearly 200  
companies worldwide have participated in the Cradle to Cradle 
Certified program, with 1000s of different products certified and 
millions of products sold.

The certification is the highly valued crown on our work that helps us 
distinguish our value proposition in the marketplace. | VAN HOUTUM  

As we looked for a credible third-party product certification that would prove our 
products’ environmental and safe nature, we found the whole concept of Cradle 
to Cradle and product certification just made perfect sense. | TAGAWA SANGYO 

To be able to say we are Certified Cradle to CradleCM is a huge shortcut in 
conversations with client and customers. | ECOVATIVE DESIGN 

The Cradle to Cradle mantra provided us with a methodology for ... balancing 
a commitment to people, planet, and profits. | BE GREEN PACKAGING

Cradle to Cradle Certified Program provides a critical platform for transparency 
around the material health of our products. | MICRO-PAK 

Although it takes intellectual capital to go figure out the chemistry about the 
different materials we use, by the time we get done with the process, it is less 
expensive for us to produce and develop a Cradle to Cradle Certified product 
than (it is) what we did historically.  | HERMAN MILLER 

A fundamental re-design took place in every aspect of production, from the factory 
work space, to the elimination of all toxic dyes and chemicals, to the sourcing of 
raw materials. | GESSNER AG  

Continued improvement of our environmental and social impact. | SHAW 

Applying Cradle to Cradle® design principles created the opportunity for innovation 
which allowed gugler*, once again, to forge ahead of the field with a unique 
selling proposition - while bringing positive change into the world. | GUGLER*

The launch of the recycled surface Eco by Cosentino has been a success story, 
not only because of the benefits for society ... but also from a business point of 
view. | COSENTINO

Our certifications are tangible evidence of the commitment to the work 
our developers do every day. Most importantly, we have come to know that 
creating sustainable value in the 21st century isn’t just about using less. It’s 
also about creating more - more opportunities, more innovation, more capacity 
for positive change. | STEELCASE

There are 5 levels of 
Product Certification: 
Basic, Bronze, Silver, 
Gold and Platinum that 
recognize a spectrum 
of achievements and 
incentivize progress.

To be certified at a 
certain level, a product 
must meet the minimum 
criteria for that level in all 
five criteria categories.

This scorecard shows a 
product which has attained 
Silver certification.

Company Quotes 
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BENCHMARKING PROGRESS
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GREAT DESIGN IS A CHOICE

Traditionally, as designers set out to create a new product, they 
draft a list of essential questions about how the product will be 
made. Who is it for? What should it do? How much will it cost? 

Manufacturers and designers need to think carefully about what 
sort of product they really want to create and ask themselves the 
questions that will reveal what is important to them. Great design, 
then, is a choice. The more demanding the criteria, the higher the 
quality will be.

Today, growing numbers of designers and manufacturers - 
along with rapidly increasing numbers of discerning consumers 
- are setting new expectations for product quality. New design 
questions need to be asked because products are being judged 
not only by aesthetics or functionality, but also by their impact on 
the environment, and human health and their re-usability in the 
circular economy.

How can a product be considered truly innovative, beautiful, 
and high quality if it causes harm or wastes evermore scarce 
resources?

The Cradle to Cradle Certified Product Standard is a framework 
for innovation that shows that ‘designing with purpose’ makes 
perfect business sense today and positively impacts the bottom 
line.

PRODUCT QUALITY REDEFINED

Based on the groundbreaking book ‘Cradle to Cradle: Remaking 
the Way We Make Things’ by William  McDonough and Michael 
Braungart, the Cradle to Cradle Certified Product Standard guides 
designers and manufacturers through a continual improvement 
process - from BASIC to PLATINUM levels - to aim for products.that 
do more good instead of merely being less bad.

Quality is defined by five criteria categories:

MATERIAL HEALTH
Product ingredients are inventoried throughout the supply chain 
and evaluated for impact on human and environmental health. 
The criteria at each level build towards the expectation of 
eliminating all toxic and unidentified chemicals and becoming 
nutrients for a safe, continuous cycle.

MATERIAL REUTILIZATION
Products are designed either to biodegrade safely as a biological 
nutrient or to be recycled into new products as a technical nutrient. 
At each level continued progress must be made towards increasing 
the recovery of materials and keeping them in continuous cycles.

RENEWABLE ENERGY AND CARBON MANAGEMENT
The criteria at each level build towards the expectation of carbon 
neutrality and powering all operations with 100% renewable 
energy.

WATER STEWARDSHIP
Processes are designed to regard water as a precious resource 
for all living things. At each level, progress is made towards 
cleaning up effluent to drinking water standards.

SOCIAL FAIRNESS AND BIODIVERSITY
Company operations are designed to celebrate all people and 
natural systems and progress is made towards having a wholly 
beneficial impact on the people and the planet.

We know this works. Our earnings have gone up nine-fold 
between 2007 and 2010.  |  DESSO

Innovation is a primary reward of sustainable design.
|  STEELCASE 

Inspiring both employees and suppliers to work on 
more sustainable products and designs.  |  DSM

Working with the Cradle to Cradle Certified Program steered us towards considering 
the totality of the environmental impact of our product, from the beginning to the end of 
the product life cycle.  |  SCHOTT 
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Project-Goal 
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Background 
The Cradle to Cradle Products Innovation Institute (the Institute) is a non-profit 

organization created to administer the Cradle to Cradle CertifiedCM Products Program.1 
The Institute aims to transform the making of things into a positive force for business, 
people, and the planet following the Cradle to Cradle® design framework developed by 
William McDonough and Dr. Michael Braungart.  

 
The Institute has the ambition to establish Cradle to Cradle Certified as the preferred 

quality standard for healthy and sustainable products worldwide. To do so, the Institute 
focuses on generating demand for product certification, on spurring innovation, and on 
building capacity. The Institute has defined three principles for scaling up the certification 
system and realizing its goals: 

• Independence 

• Transparency 

• Global scope 

To date, more than 460 products and more than 150 companies have engaged in the 
Cradle to Cradle Certified Products Program including Ahrend, Alcoa, Aveda, DESSO, 
Dow Corning, DSM, Eastman Chemicals, Goodbaby, Herman Miller, Sabic, Saint 
Gobain, Shaw, Steelcase, and Xella Ytong. 

 
The Cradle to Cradle CertifiedCM Products Program rates products across five 

critical quality categories (material health, material re-utilization, renewable energy, water 
stewardship, and social fairness), and recognizes achievement and a commitment to 
continuous optimization with five award levels (Basic, Bronze, Silver, Gold, and 
Platinum). 

 
The Institute is researching the impacts of the certification program to better 

understand and showcase the benefits of pursuing Cradle to Cradle product certification. 
The key research question is “What are the actual and quantifiable impacts of pursuing 
Cradle to Cradle product certification on business, society, and the environment?” The 
research will identify and measure actual impacts and actual added value for business, 
nature, and society. 

 
The Institute aims to engage with a strategic consultancy partner for the research and 

with a scientific institution for the validation of the research methods and outcomes. The 
role of the consultancy partner is to propose the research plan, to carry out the research, 
and to present the research outcomes in a public report.  
The partner may also have a role in marketing the research results, jointly with the 
Institute, throughout the global business community and to other Cradle to Cradle 
Certified stakeholders such as regulators, the investment community, and like-minded 
NGOs. 

 
 
 
 

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
1 Cradle to Cradle® is a registered trademark of McDonough Braungart Design Chemistry (MBDC).  Cradle to Cradle 
CertifiedCM is a certification mark licensed by the Cradle to Cradle Products Innovation Institute. 
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Evaluation of C2C brand benefit 

Company level analysis 

Business evaluation based upon conventional 
economics indicators (KPI’s) and company interviews 

Social evaluation based on Social Hotspot Database 

Assess and value product level environmental impacts 
based on Trucost EKPIs and incorporating Cradle to 

Cradle Certified products program 

Assess quality product & process based on C2C criteria 

Steering Committee 

Scientific review 

Stakeholder Review 
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ĂŶĚ�ĐƵůƚƵƌĞ͕�ĂŶĚ�ŝŶ�ϮϬϬϳ�ďĞŐĂŶ�Ă�ĮƌƐƚ�ŝŶŝƟĂů�ĂƐƐĞƐƐŵĞŶƚ�ŽĨ�Ă�ƉĂƉĞƌ�ŚĂŶĚ�ƚŽǁĞů͘�dŚĞ�ŝŶŝƟĂů�ŐŽĂů�ǁĂƐ�ƚŽ�ŝŵƉƌŽǀĞ�
ƚŚĞŝƌ�ŽǀĞƌĂůů�ďƵƐŝŶĞƐƐ�ŽƉĞƌĂƟŽŶƐ͘��ŌĞƌ�ƚŚƌĞĞ�ǇĞĂƌƐ�ŽĨ�ǁŽƌŬŝŶŐ�ǁŝƚŚ��W��͕��W���ŵĂĚĞ�ƚŚĞ�ƐƵŐŐĞƐƟŽŶ�ƚŚĂƚ�sĂŶ�
,ŽƵƚƵŵ�ƐŚŽƵůĚ�ŚĂǀĞ�ŝƚƐ�ƉƌŽĚƵĐƚ�ĐĞƌƟĮĞĚ͘�dŚĞ�ĮƌƐƚ�ƉƌŽĚƵĐƚ�ǁĂƐ�ĐĞƌƟĮĞĚ�ŝŶ�ϮϬϭϬ͕�ĂŶĚ�sĂŶ�,ŽƵƚƵŵ�ŶŽǁ�ŚĂƐ�Ă�ĨƵůů�
ůŝŶĞ�ĐϮĐ�ĞƌƟĮĞĚ͕�^ĂƟŶŽ��ůĂĐŬ͕�ĐŽǀĞƌŝŶŐ�ŵŽƐƚ�ǁĂƐŚƌŽŽŵ�ƉƌŽĚƵĐƚƐ͕�ŝŶĐůƵĚŝŶŐ�ŚĂŶĚ�ƚŽǁĞůƐ͕�ƐŽĂƉ͕�ƚŽŝůĞƚ�ƉĂƉĞƌ͕ �ƚŽŝůĞƚ�
ƐŚĞĞƚ�ĐůĞĂŶĞƌ�ĂŶĚ�ĚŝƐƉĞŶƐĞƌƐ͘�/Ŷ�ĂĚĚŝƟŽŶ͕�sĂŶ�,ŽƵƚƵŵ�ŝƐ�ŝŶ�ƚŚĞ�ƉƌŽĐĞƐƐ�ŽĨ�ĐĞƌƟĨǇŝŶŐ�Ăŝƌ�ĨƌĞƐŚĞŶĞƌƐ�ĂŶĚ�ŵŝƌƌŽƌƐ͘�
�ůů�ƉƌŽĚƵĐƚƐ�ĂƌĞ�ĐĞƌƟĮĞĚ�Ăƚ�Ă�ŵŝŶŝŵƵŵ�ŽĨ�ƐŝůǀĞƌ�ůĞǀĞů͕�ĞǆĐĞƉƚ�ĨŽƌ�ƚŚĞ�ĚŝƐƉĞŶƐĞƌ�ǁŚŝĐŚ�ŝƐ�ďĂƐŝĐ�ůĞǀĞů͘�dŚĞ�ĚĞƚĞƌŐĞŶƚƐ�
ĂŶĚ�ĚŝƐŝŶĨĞĐƚĂŶƚ�ŚĂŶĚ�ŐĞů�ŚĂǀĞ�ƵŶĚĞƌŐŽŶĞ�ƚŚĞ�ŽƉƟŵŝƐĂƟŽŶ�ŶĞĞĚĞĚ�ƚŽ�ŐĞƚ�ƚŚĞ�ŐŽůĚ�ĐĞƌƟĮĐĂƟŽŶ�ůĞǀĞů͘

sĂŶ�,ŽƵƚƵŵ�ŚĂƐ�Ă�ůŽŶŐ�ŚĞƌŝƚĂŐĞ�ŽĨ�ĞŵďĞĚĚŝŶŐ�ƐƵƐƚĂŝŶĂďŝůŝƚǇ�ŝŶ�ŝƚƐ�ƉƌŽĐĞƐƐĞƐ�ĂŶĚ�ƉƌŽĚƵĐƚƐ͕�ĂŶĚ��Ϯ��ŝƐ�ŐŝǀĞŶ�Ă� 
ƉŽƐŝƟŽŶ�ŽĨ�͚ŽŶ�ƚŽƉ�ŽĨ͛�ƚŚĞ�ŵŝƐƐŝŽŶ�ŽĨ�ƐƵƐƚĂŝŶĂďŝůŝƚǇ͘��ůů�ŽĨ�ŝƚƐ�ƉƌŽĚƵĐƚƐ�ĂƌĞ�ŵĂŶƵĨĂĐƚƵƌĞĚ�ĨƌŽŵ�ƌĞĐǇĐůĞĚ�ƉĂƉĞƌ͕ �ĂƌĞ�
&^��ĐĞƌƟĮĞĚ͕��ĐŽͲůĂďĞůůĞĚ�;�ƵƌŽƉĞĂŶ�hŶŝŽŶͿ͕�ĂŶĚ��ϬϮ�EĞƵƚƌĂů͘�sĂŶ�,ŽƵƚƵŵ�ƐŽƵƌĐĞƐ�ŝƚƐ�ŝŶƉƵƚƐ�ůŽĐĂůůǇ͗�ǁĂƐƚĞ�ƉĂƉĞƌ�
ĂŶĚ�ĞŶĞƌŐǇ�ĐŽŵĞ�ĨƌŽŵ�ƚŚĞ�EĞƚŚĞƌůĂŶĚƐ͕�ĂŶĚ�ĐŚĞŵŝĐĂůƐ�ĨƌŽŵ�ƚŚĞ�EĞƚŚĞƌůĂŶĚƐ͕�'ĞƌŵĂŶǇ�ĂŶĚ��ĞůŐŝƵŵ͘�sĂŶ�,ŽƵƚƵŵ�
ŚĂĚ�ĂůƌĞĂĚǇ�ƐƚĂƌƚĞĚ�ƚŚĞ�ƉƌŽĐĞƐƐ�ŽĨ�ďƵǇŝŶŐ�ŐƌĞĞŶ�ĞůĞĐƚƌŝĐŝƚǇ�ĨƌŽŵ�ŚǇĚƌŽƉŽǁĞƌ�ďĞĨŽƌĞ�ďĞŝŶŐ�ĐĞƌƟĮĞĚ͘�

sĂŶ�,ŽƵƚƵŵ�ŝƐ�Ă�ďƵƐŝŶĞƐƐͲƚŽͲďƵƐŝŶĞƐƐ�ĐŽŵƉĂŶǇ�ǁŚŝĐŚ�ƐĞůůƐ�ƚŽ�ƌĞƚĂŝůĞƌƐ�ƚŚĞŵƐĞůǀĞƐ�ƐĞůůŝŶŐ�ƚŽ�ďƵƐŝŶĞƐƐĞƐ͘�dŚĞ�ŵĂŝŶ�
ĐŚĂůůĞŶŐĞ�ŽĨ�sĂŶ�,ŽƵƚƵŵ�ǁĂƐ�ƚŽ�ĞŶƐƵƌĞ�ƚŚĂƚ�ƚŚĞ�ĐϮĐ�ĞƌƟĮĞĚ�ƐƚŽƌǇ�ĂŶĚ�ǀĂůƵĞ�ƉƌŽƉŽƐŝƟŽŶ�ŝƐ�ƚŽůĚ�ĂĚĞƋƵĂƚĞůǇ�ďǇ�
ƚŚĞ�ƌĞƚĂŝůĞƌ�ƚŽ�ƚŚĞ�ĐƵƐƚŽŵĞƌ͘ �dŚĞ�ĐŽŵƉĂŶǇ�ƚŚƵƐ�ƌĞĐƌƵŝƚĞĚ�ĮǀĞ�ŶĞǁ�ŵĂŶĂŐĞƌƐ�ƐƉĞĐŝĮĐĂůůǇ�ĨŽƌ�ĐϮĐ�ĞƌƟĮĞĚ�ƉƌŽĚƵĐƚƐ�
ŝŶ�ŽƌĚĞƌ�ƚŽ�ĂƐƐŝƐƚ�ƚŚĞ�ƌĞƚĂŝůĞƌ�ŝŶ�ŵĂŬŝŶŐ�ƚŚĞ�ďƵƐŝŶĞƐƐ�ĐĂƐĞ�ƚŽ�ĞŶĚ�ĐƵƐƚŽŵĞƌƐ�ƚŽ�ďƵǇ�ƚŚĞ�ĐϮĐ�ĞƌƟĮĞĚ�ůŝŶĞ͘�dŚĞƐĞ�
ĞŵƉůŽǇĞĞƐ�ĂƌĞ�ĨŽĐƵƐĞĚ�ŽŶ�ĐϮĐ�ĞƌƟĮĞĚ�ŝŶŶŽǀĂƟŽŶƐ�ŝŶ�ƚŚĞŝƌ�ƉƌŽĐĞƐƐĞƐ�ĂŶĚ�ƉƌŽĚƵĐƚƐ�;ƚĞĐŚŶŽůŽŐǇ͕ �ƐĂĨĞƚǇ͕ �ŚĞĂůƚŚ�ĂŶĚ�
ĞŶǀŝƌŽŶŵĞŶƚ͕�ďƵǇŝŶŐ͕�ƉƌŽĚƵĐƚͬĐŽŶĐĞƉƚ�ĚĞǀĞůŽƉŵĞŶƚ͕�ŵĂŶĂŐĞŵĞŶƚ͕�ĐŽŶĐĞƉƚ�ŵĂŶĂŐĞƌͿ͘�
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Participating Companies 
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Company Product Comment/status 

AGC	  Glass	  Europe Planibel	  blue	  float	  glass Data	  provided,	  analysis	  underway	  	  

Aveda Inva8	  shampoo Data	  provided,	  Analysis	  underway	  	  
Construc7on	  
Special7es 

Acrovyn	  4000	  profile Data	  provided,	  Analysis	  underway	  	  

Desso Ecobase	  Airmaster 
Data	  provided	  for	  product,	  site	  and	  company	  pre	  and	  
post	  op8misa8on.	  	  Analysis	  underway	  

Ecover	   Mul8	  Daily 
Data	  provided,	  Analysis	  underway.	  Limited	  social	  and	  
financial	  data	  due	  to	  recent	  launch.	  	  

Mosa Global	  wall	  8le Data	  provided	  for	  product.	  	  Analysis	  underway.	  

Puma 
Incycle	  mens	  basket	  

footwear 
Data	  provided,	  analysis	  underway.	  Limited	  social	  and	  
financial	  data	  due	  to	  recent	  launch.	  	  

Shaw EcoWorx	  8le Data	  provided	  ,	  Analysis	  underway	  	  

Steelcase Node	  chair Data	  provided	  ,	  Analysis	  underway	  	  

Van	  Houtum	   Sa8no	  black	  paper	  towel	   Data	  provided	  ,	  analysis	  underway	  
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The Certified Product Standard 

Categories based on Cradle to Cradle principles 

A combination of product metrics and company metrics 

Certifying both intent and achievement 

© 2013 Cradle to Cradle Products Innovation Institute 



Categories Based on Principles 
Select safe and healthy materials 

Eliminate the concept of waste 

Power with abundant clean energy 

Protect water as a precious resource 

Respect human and natural systems 

© 2013 Cradle to Cradle Products Innovation Institute 



Continuous Improvement 

Note:  Cradle to Cradle CertifiedCM is a certification mark exclusively licensed to C2CPII  

Provisional 

© 2013 Cradle to Cradle Products Innovation Institute 



1 2 3 4 5 

A NEW FRAMEWORK FOR INNOVATION

The Cradle to Cradle Certified Product Standard enables companies to 
accelerate innovation and be recognized for high quality.

PLAN
Visit c2ccertified.org 

to review the certification 
program overview  and 
choose an accredited 
assessor who will review
your product’s preliminary 
information and respond 
with a comprehensive 
certification plan: 
timeline, estimated  cost, 
trademark licensing  
considerations, and 
clearly assigned 
responsibilities for all 
aspects of data collection 
and assessment.

ASSESS
Your assessor 

follows the guidelines in 
the product standard
to evaluate in detail 
the composition of 
product ingredients and 
manufacturing processes. 
This includes a site visit to 
the final manufacturing/ 
assembling facilities and 
the completion of an 
Assessment Summary 
Report to be submitted
to the Cradle  to Cradle 
Products Innovation 
Institute for review.

ANALYZE
Work with your 

assessor to establish 
what is in your product, 
how it is made, and what 
happens to it at the end 
of use. You will complete 
the product’s Bill of 
Materials, optimization 
plans, and other  
documentation - usually 
with non-disclosure 
agreements in places 
between the assessor,
your company, and your 
suppliers.

CERTIFY
Congratulations! 

Products that meet the 
criteria receive the Cradle 
to Cradle Certified 
hallmark at a specified 
level of achievement.
You will be asked to sign 
the Institute’s Trademark 
License Agreement to 
guide your use of the 
mark on the product and 
marketing materials. Your 
product will be added 
to the online product 
registry and circulated 
to the Institute’s network 
of like -minded product 
listings. The Institute 
team is on hand to 
support your marketing 
efforts.

RENEW
Companies must 

maintain the certification 
by updating product 
and process data, as 
well as showing good 
faith efforts to make 
continuous improvement 
in all criteria categories.

THE PRODUCT CERTIFICATION PROCESS

We are making a difference and ensuring that what they 
design is beneficial to the biosphere.  |  AVEDA

These (certified) products have changed our industry.  
|  MECHOSYSTEMS

Working with the Cradle to Cradle Certified Program steered 
us towards considering the totality of the environmental 
impact of our product, from the beginning to the end of 
the product life cycle.  |  DECADE

Cradle to Cradle CertifiedCM is a registered trademark licensed to the Cradle to Cradle Products Innovation Institute.

The product certification process 
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A Platinum Product 

•  All chemicals assessed, no “x” 
•  Product materials actively returned to 

industry or nature 
•  100% of purchased electricity and direct 

on-site emissions are renewably sourced 
or offset  

•  All water leaving manufacturing facility 
meets drinking water quality standards 

•  The company actively conducts innovative 
social projects that positively impacts 
employee’s lives, the local community, 
global community, social aspects of the 
product’s supply chain  
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Certifications to Date 

Total •  515 certifications issued 
•  180 companies 

In 2013 •  32 new certifications  
•  17 new companies 

Certification by  
Level 

Basic 

Bronze 

Silver 

Gold 
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Relevant trends in different markets 

26 
Source: Building Strategies for the new decade, future value chain 2020, TCGF & Cap Gemini 



The Circular Economy 

Consumer Goods Sector… 
“$700 billion in potential savings” 
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Design for Disassembly / Materials banking 

© 2013 Cradle to Cradle Products Innovation Institute 

Maersk Cradle to Cradle Passport - Total Vessel Recycling 



Urban Mining 

© 2013 Cradle to Cradle Products Innovation Institute 

1.000 kilograms of mobile phones contain more gold than 1.000 kilograms of gold-ore! 



Environmental Accounting 

30 

•  PUMA’s Environmental Profit and Loss 

“Expert Review” 
May 2, 2013: 
The Way Forward 
“an excellent first  
step’ toward  
promoting the  
sustainable use of  
natural capital”  



Consumer Attitudes in EU & BRIC 
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Regeneration Consumer Study 28-11-2012: 
 

“Consumers in Brazil, India, and China more inclined towards sustainable 
consumption; more likely to influence peers to buy from companies that are 

Socially and environmentally responsible.” 
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European Agenda 
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